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(BECSTA) EDITORIAL INDEX 


As a handy reference guide for its readers, BOOT & SHOE RECORDER 

is pleased to publish this comprehensive listing of major editorial 
contents to appear in B&SR during 1968. Most monthly columns are listed 
separately by column name. Major feature stories published during the 
year are listed by major theme and are cross-referenced by theme and 
by contents of the story. For instance, a Shoe School article that 

deals with training new employees would be found under Shoe School, 
training and employees. Following each listing is the month of 


publication and the page number. 





a 





= ACCESSORIES 

Accessories Build Teen Plus 
Sales Jan:74 

Trim-a-Toe Clip-ons Sales 
Boom Mar:29 

Easter Shoes High-Hat 
Headware Sales Apr:27 

The Influence of Violence on 
Modern Fashion May: 38 

Stock Handbags to Boost 
Add-ons Nov: 90 


= ADVERTISING 

Where It's At! Apr:72 

Directing Direct Mail Apr:108 

How to Make Your 
Advertising Pay Aug:75 

How to Reach Working 
Women Sept:105 

Make Your Advertising 
Dollars Pay Oct:100 

A Programmed Merchandis- 
ing Plan Oct:104 

Store Supplement for 
Footwear Only Oct:46 

Check Ads for Quality and 
Content Dec:40 

Use the Window and Get it 
Read Dec:74 


= ASSOCIATIONS 

Trade Association Directory 
Jan:13 

1967 Called ‘Bottom of 
Cycle’ in Message by 
NFMA President Feb:91 

NRMA Urges Retailer Aid in 
Getting Jobs for Poor 
May:35 

Richardson Elected New 
NFMA President May:99 

FMCE Plans Committee 
Readies for Exposition 
May:101 

NFMA Execs Document 
Imports’ Job-cutting 
June:105 

Footwear Management 
Conference Set Dec:69 


s BIRTH OF A BRAND 

Dunham's Tyroleans Jan:84 

Slippers by Swan Feb:92 

Mrs. Day’s Ideal Baby Shoe 
Co., Inc. Mar:96 

Roblee Apr:122 

Educator Shoes by Kinney 
May:88 

Elevators June:108 

Child Stride July:75 

Tingley Rubber Corp. Aug:78 

Her’s/Him’'s Sept:114 


January 1969 


Jabberwocks Oct:145 
Moc-Abouts Nov:96 
Bagpipers Dec:66 


= B&SR PANEL 

How Do Shoemen See 
Business in 1968? Jan:60 

How Do Shoemen Feel About 
Branching Out? Mar:22 

Store Anniversaries: 
Retailing Magic or Misery? 
Apr:46 

Shoe Deliveries: What Can 
be Done to Speed Them? 
May:63 

Employee Dishonesty: How 
Bad is It? June:43 

Is Shoddyism Increasing in 
Footwear? July:28 

Why and How Do Shoemen 
Borrow? Aug:29 

What Do Manufacturers Do 
About Absenteeism and 
Lateness? Sept:31 

Do Shoemen Practice Equal 
Opportunity in Hiring? 
Nov:40 

Who Will America Elect? 
Nov:60 

B&SR Panel Correctly 
Predicted President 
Dec:23 

How Do Shoemen See 
Business in 1969? Dec:13 


= BOOTS 

Cowboy Boots Spur Young- 
sters’ Imagination Jan:54 

Legs .. . Take Cover Feb:52 

Slush Moulders for Slosh 
Makers Feb:55 

Weather Conditioners Feb:56 

Sauvage .. . June:73 

Fashion Changes Continue 
Boot Boom Nov:34 


m= CANCELLATION SHOES 
Cancellation Stores: Where 
Are They Headed? Feb:39 


® CAPITOL HILL 

1968: Year of the Consumer 
Jan:67 

Anticipating Summer '68 
Feb:44 


Let’s Dicker a Little Mar:60 

Inflation, the Treachery of 
1968 Apr:48 

Border Taxes? Could be! 
May:80 

The High Cost of Rioting 
June:62 

Who Speaks for the Store? 


July:70 

Retailer Action Needed to 
Aid Consumers Aug:25 

Slowly, the Mood is Changing 
Aug:39 

Something for Everybody 
Sept:80 

Government to Become 
Merchant? Oct:61 

= Right to Privacy? 


ov:58 
Who Will Bell the Cat? Dec:57 


= CHILDREN’S FASHION 

Cowboy Boots Spur Young- 
sters’ Imagination Jan:54 

Fashion Reactivates 
Children’s Hose Jan:81 

Slush Moulders for Slosh 
Makers Feb:55 

Join the Mischief Makers 
Feb:87 

Designing Look of Fall '68 
Mar:73 

Conglomerates Can be Fun! 
Mar:58 

Fall '68 Shapes Up Apr:119 

Zodiac Signs Underscore Fall 
Foot Shapes Apr:66 

Back to School '68 Beat 
May:76 

Feel of Fit: The Experience 
Quotient May:87 

Add in Goodies to Coax Extra 
Sales June:75 

Fashion is the Catalyst 
June:81 

Did You Know .. . July:61 

Saddles, the “Right-In’’ 
Fashion July:67 

In the Mood for Parties 
Aug:52 

Stylist to the Shoe Trade 
Aug:66 

Cast of Characters Sept:97 

Children’s Complete Canvas 
Category Sept:76 

Fancy Free Spring in Store 
Oct:89 

Get the Picture Oct:129 

Spring, a Time to be Strappy 
Oct:92 

Upbeats for Spring Oct:96 

Profits, One Flight Up 
Oct:111 


Programming: Saturday Thru | 


Friday Shoes Nov:68 
Youthful Merchandising 
Concept Nov:79 
Sandals for the Capers Set 
Dec:46 


It Was a Very Good Year 
Dec:55 


= COMPUTER 

Would You Believe Plug-in 
Money? July:32 

Group EDP Program Spon- 
sored by NRMA Nov:31 

Special Report: The Com- 
puter’s Place in the Foot- 
wear Industry Nov:45 

The Hardware: Speed and 
Sophistication Take Over 
Nov:46 

Control Points: Riding Herd 
on GIGO Nov:48 

For Manufacturers: A Better 
Way to Bill Nov:50 

For Chains: Automating for 
Efficiency Nov:52 

For Independents: The Retail 
World to Come Nov:54 

What Right to Privacy? 
Nov:58 

Deciphering Computerese 
Nov:87 

= CREDIT 

How the Current Economic 
Tangle Affects Shoemen 
Mar:62 

Credit Abuse: The Business 
Killer Aug:76 

Why and How Do Shoemen 
Borrow? Aug:28 


= CRIME 

Shoemen Outsmarting Bad 
Check Passers Jan:27 

The Pilfering Employee 
Jan:56 

Employee Dishonesty: How 
Bad is it? June:43 

The High Cost of Rioting 
June:62 

Who's Robbing Whom? 
June:112 

Slowly, The Mood is 
Changing Aug:39 

= DECOR 

Carpeting vs. Tile: Which One 
is Best for You? Feb:82 

Custom Lighting: Glamorous 
Sales Aids Mar:77 

Davenport for Dawdlers 
Mar:30 

‘Instant’ Men's Shoe Stores 
Brewing Mar:37 

Hayseed and Red Barn Sell 
Low-cost Shoes May:57 

New Shoe Store has Room 
to Spare June:37 





Wexner Sells the Etceteras 
June:64 

Christmas: It’s Never Too 
Early to Plan Oct:120 

Customer Approach Used to 
Judge Store Oct:46 - 

For Independents: The Retail 
World to Come Nov:54 

Youthful Merchandising 
Concept Nov:79 

Shoemen ‘Deck the Halls’ 
Readying for Christmas 
Dec:24 


= DELIVERIES 

Something to Think About 
(Viewpoint) Jan:92 

Shoe Deliveries: What Can 
be Done to Speed Them? 
May:63 

| am a Manufacturer Aug:32 


= DISCOUNTING 

The Great Discount Trial 
July:42 

Discounts ‘and Good Will 
Aug:76 

= DISPLAY 

Custom Lighting: Glamorous 
Sales Aids Mar:77 

‘Instant’ Men’s Shoe Stores 
Brewing Mar:37 

To Sell a Shoe . . . Show a 
Shoe Apr:100 

Hayseed and Red Barn Sell 
Low-cost Shoes May:57 

Jarman Offers Aid on ‘Total 
Look’ May:44 

Wexner Sells the Etceteras 
June:64 

Take Positive Steps to Stop 
Shoplifting Sept:91 

How to Reach Working 
Women Sept:105 

Christmas: It’s Never Too 
Early to Plan Oct:120 

Customer Approach Used to 
Judge Store Oct:46 

Profits, One Flight Up 
Oct:111 

A Programmed Merchandis- 
ing Plan Oct:105 

Shoemen ‘Deck the Halls’ 
Readying for Christmas 
Dec:24 


= DUTY SHOES 

Go After the Woman in White 
Apr:110 

Duty Shoe Wearers Make 
Loyal Customers May:42 

Study Reveals Nurses’ 
Buying Habits Dec:23 


= FINANCE 

The Pilfering Employee 
Jan:56 

How Do Shoemen See 
Business in 1968? Jan:60 

Capital Return: The Positive 
Picture Feb:36 

What is the Industry Worth? 
Mar:38 

Mark it for the Market Apr:44 

A View from Wall Street 
May:46 

Watch for Cost/Price Push 
June:58 

Locating Common Book- 
keeping Mistakes July:64 

Would You Believe Plug-in 
Money? July:32 

Credit Abuse: The Business 
Killer Aug:76 

The Truth About Borrowing 
Aug:44 

Why and How Do Shoemen 
Borrow? Aug:29 

Why Retailers Fail Aug:74 

Business Interruption 


32 


Insurance Pays for Lost 
Time Sept:106 
The Industry in Ferment 
Sept:40 
Effect of the Surtax Oct:76 
Profit Boosting Hints Nov:38 
Inflation Ad Infinitum Dec:27 


= FIT 
Moscow Size Shortage Makes 
Women Wear Men's Shoes 


Apr:30 

Feel of Fit: The Experience 
Quotient May:87 

Fitters Favor Brannock and 
Ritz-Stick Devices May:35 

Profits, One Flight Up 
Oct:111 

Try Them on Yourself 
Oct:119 


= FOOTWEAR PRODUCTION 

Puerto Rico Beckons 
Footwear Industry Jan:63 

Go After the Woman in White 
Apr:110 

FMCE Focus: Progress in 
Footwear Production 
June:83 

| am a Manufacturer Aug:32 


ws FMCE 

FMCE Focus: Progress in 
Footwear Production 
June:83 

New Horizons for Progress 
July:53 

FMCE: Too Much, Too Soon? 
Oct:135 


Footwear Management 
Conference Set Dec:69 


= HISTORY 

Reflections: Three Decades 
in the Shoe Industry 
June:84 

Footwear Goes to War 
July:38 

The Gentle Craft Oct:53 

= IMPORTS 

How the Current Economic 
Tangle Affects Shoemen 
Mar:62 

Yule Gifts are Greatest Boon 
to 1967 Shoe Sales 
Mar:29 

Some Thoughts on Imports 
(Viewpoint) Apr:146 

NFMA Execs Document 
Imports’ Job-cutting 
June:105 

The Price Too High to Pay 
(Viewpoint) July:82 

| am a Manufacturer Aug:32 

Tariffs Under Nixon Dec:38 


= INJECTION MOLDING 
Report on Injection Molding 
Nov:83 


= INSURANCE 

Are You Insured? Are You 
Sure? Jan:75 

Business Interruption 
Insurance Pays for Lost 
Time Sept:106 


= INVENTORY 

Better Stock Turnover for 
Better Profits July:50 

Controlling Inventory Control 
Aug:62 

‘Good Housekeeping’ 
Reports What Shoes 
Women Buy Aug:26 

| Am A Shoe Manufacturer 
Aug:32 


= LABOR 

How Do Shoemen See 
Business in 1968? Jan:60 

Wives, Mothers at Retail: 
Blessing or Handicap? 
Jan:32 


Let’s Employ the Employ- 
ables (Viewpoint) Mar:102 
How to Pay Your Employees 


May:92 

What Do Manufacturers Do 
About Absenteeism and 
Lateness? Sept:31 

Route 40 North to Belcamp 
Oct:132 

Do Shoemen Practice Equal 
Opportunity in Hiring? 
Nov:40 

= LEATHERS 

Fall '68: Best of Both Worlds: 
Leather and Man-Mades 
Feb:59 

How to Talk Leather at the 
Fitting Stool Feb:79 

Spring '69: Best of Both 
Worlds: Leather and 
Man-Mades Sept:43 


= MANAGEMENT 

Are You Insured? Are You 
Sure? Jan:73 

Good Retailing Ideas from 
Sales Help Jan:30 

The Pilfering Employee 
Jan:56 

Prepare for Taxes NOW 
Jan:73 

Shoemen Outsmarting Bad 
Check Passers Jan:27 

The Case of the Cut-off 
Account Feb:79 

For Independent Shoemen: 
A Workable Plan for Your 
Retirement Feb:46 

Set Up an Idea File Feb:79 

The Thing to Fear 
(Viewpoint) Feb:100 

Are Your Employees 
Satisfied? Mar:83 

Handling Those Time-wasting 
Customers Mar:83 

How Do Shoemen Feel About 
Branching Out? Mar:22 

‘Instant’ Men’s Shoe Stores 
Brewing Mar:37 

Let’s Employ the Employ- 
ables (Viewpoint) Mar:102 

Your Business Building: An 
Investment Mar:83 

Will He Make a Good 
Salesman? Apr:107 

How to Pay Your Employees 


ay:92 

How to Tackle Tough 
Decisions May:91 

NRMA Urges Retailer Aid in 
Getting Jobs for Poor 
May:35 

Start Taking Your Business 
Seriously May:58 

Profit Leaks and How to Plug 
Them June:54 

Who’s Robbing Whom? 
(Viewpoint) June:112 

Better Stock Turnover for 
Better Profits July:50 

Locating Common Book- 
keeping Mistakes July:64 

Pay Systems Set Store Image 
and Pace July:25 

Controlling Inventory Control 
Aug:62 

| Am a Manufacturer Aug:32 

Mission: Attainable Aug:40 

Replace Worn Number Cards 


ug:2 

So You Goofed: Make it Pay 
Off Aug:75 

“‘We Decided to Stay in 
Business” Aug:68 

Business Growth Tied to 
Community Progress 
Sept:26 

Combat Manager Shortage 
with Training Programs 
Sept:23 


How to Make a ‘Moving’ 
Decision Sept:106 

How to Make the Most of a 
Shoe Show Sept:106 

Miracle on Murray St. 
Sept:101 

Take Positive Steps to Stop 
Shoplifting Sept:91 

The Saga of a Sales Slip 
Sept:88 

What Do Manufacturers Do 
About Absenteeism and 
Lateness? Sept:31 

Avoid Gabfests, Sell Faster 
Oct:120 

Customer Approach Used to 
Judge Store Oct:46 

Make Your Advertising 
Dollars Pay Oct:100 

Route 40 North to Belcamp 
Oct:132 

Your Lease—Asset or 
Liability? Oct:122 

Boost Profits by Cutting 
Markdowns Nov:70 

Control Points: Riding Herd 
on GIGO Nov:48 

Profit Boosting Hints Nov:38 

Stock Handbags to Boost 
Add-ons Nov:90 

The Surtax: Bark and Bite 
Nov:88 

Extra Hours, Service Mark 
Holiday Season Dec:26 

Be Prepared For Wage Price 
Controls Dec:61 

Get Free Publicity from News 
Media Dec:62 

How to Give Instructions 


ec: 
Make Friends, Make Sales 
Dec:62 
Footwear Management 
Conference Set Dec:69 
Check Ads for Quality and 
Content Dec:40 


= MAN-MADES 

Fall '68: Best of Both Worlds: 
Leather and Man-mades 
Feb:59 

Georgia Bonded Vends 
Japanese Man-made in 
U.S. June:103 

Poromeric Set Swells with 
Addition of Two June:105 

Spring ‘69: Best of Both 
Worlds: Leather and 
Man-mades Sept:43 


= MANUFACTURING 

Puerto Rico Beckons 
Footwear Industry Jan:63 

Something to Think About 
Jan:92 

Birth of a Shoe May:49 

Conveyor Systems: A Work- 
able Approach May:108 

Interco’s ‘Interlock’ Serves 
Double Purpose May:100 

The Pattern People May:83 

A View from Wall St. May:46 

At USM Research... 
Cobblers No Longer Stick 
to Their Lasts June:86 

FMCE Focus: Progress in 
Footwear Production 
June:83 

Reflections: Three Decades 
in the Shoe Industry 
June:84 

Is Shoddyism Increasing in 
Footwear? July:28 

The Price Too High to Pay 
(Viewpoint) July:82 

| am a Manufacturer Aug:32 

Specialist Training School at 
Compo Aug:67 

“We Decided to Stay in 
Business” Aug:68 


Boot & Shoe Recorder 





Miracle = Murray St. 
Sept:1 

What Do Restate Do 
About Absenteeism and 
Lateness? Sept:31 

FMCE: Too Much, Too Soon? 
Oct:135 

Route 40 North to Belcamp 
Oct:132 

USM Process Boosts Suave’s 
Efficiency Oct:131 

For Manufacturers: A Better 
Way to Bill Nov:51 

Report on Injection Molding 
Nov:83 

Wolverine Has a Better Idea 
Dec:70 


= MARKDOWNS 

Markdown Mania Tapering 
Slightly June:29 

Boost Profits by Cutting 
Markdowns Nov:70 


= MARKET STUDIES 

Footwear for the Tween and 
Teen Market Jan:37 

Footwear for the Young 
Marrieds Mar:40 

Tee Off on the Golf Market 
Apr:98 

Duty Shoe Wearers Make 
Loyal Customers May:42 

Footwear for the Senior 
Citizens Market July:35 

Footwear for the Working 
Women Market Sept:33 


= MARKETING 

The Changing Demands on 
Future Retailers Jan:29 

Footwear for the Tween and 
Teen Market Jan:37 

Shoe Sale a Real Traffic 
Stopper Jan:31 

Cancellation Stores: Where 
are They Headed? Feb:39 

Footwear for the Young 
Marrieds Mar:40 

Trim-a-Toe Clip-ons Sales 
Boom Mar:29 

Yule Gifts are Greatest Boon 
to 1967 Shoe Sales 
Mar:29 

Go After the Woman in White 
Apr:110 

Tee Off on the Golf Market 
Apr:98 

Where it’s At! Apr:72 

Whatever Happened to Baby 
Jane? May:94 

In Fashion, it’s Customer’s 
Choice June:79 

The Shifting Scene June:77 

Women Like Soft Sell 
June:29 

Footwear for the Senior 
Citizens Market July:35 

Men's Fashion Inroads Help- 
ing Shoe Sales July:23 

Old Shoes Don’t Go for $1 
July:25 

Reaching Out to Senior 
Citizens July:63 

The Great Discount Trial 
July:43 

Footwear Needed for the 
Go-Go 40s Aug:26 

‘Good Housekeeping’ 
Reports What Shoes 
Women Buy Aug:26 

Footwear for the Working 
Women Market Sept:33 

Gold Mine with Curves 
(Viewpoint) Sept:124 

How to Reach Working 
Women Sept:105 

Store Supplement for 
Footwear Only Oct:46 

Group EDP Program 


January 1969 


Sponsored by NRMA 
Nov:31 

Study Reveals Nurses’ 
Buying Habits Dec:23 


s MEN’S FASHION 

Westward Ho. . . the 
Cowboy Boot Jan:52 

The Fashion Pace Quickens 
Jan:79 

Weather Conditioners Feb:56 

Fashion . . . Bulky and Bold 
Feb:85 

At Home with... 
Slippers Mar:54 

The Word for Fall '68— 
Shape Mar:71 

Excitement... 
Word Apr:117 

Country Squares Apr:61 

Town Typicals Apr:60 

Youth Quakers Apr:64 

Fashion Focus: The Male Leg 


Men's 


the Fashion 


May:85 
enene Styles the Shoe 
May:78 


ay: 

The Last is the News May:74 

In Fashion, it’s Customer's 
Choice June:79 

Sauvage June:73 

Directions July:58 

Fashion Builds the Wardrobe 
July:59 

Men's Fashion Inroads Help- 
ing Shoe Sales July:23 

Shoes for the Sun Spots 


Aug:50 

The Shape-up for Spring 
Aug:61 

Canvas Comes of Age 
Sept:74 

Forecast: The Total Look 
Sept:95 

The Relaxables Oct:86 

Street Scene Oct:82 

The Wave of the Future 
Oct:127 

What’s in a Name? Sales 
Oct:121 

White is Right Oct:80 

Fashion Calculated: Boots 
Nov:66 

Target: The 1969 American 
Male Nov:77 

Fashion is Our Business 
Dec:53 

For Openers, Try Sandals 
Dec:44 


= MERCHANDISING 

Accessories Build Teen Plus 
Sales Jan:73 

March: Easter Fashions 
Jan:20 

Use a Color, Not the Color 
Jan:45 

The Courage to Change 
Jan:68 

Footwear for the Tween and 
Teen Market Jan:37 

Service and Ideas Beat Price 
Gripes Jan:73 

April: Spring is here Feb:24 

How to Talk Leather at the 
Fitting Stool Feb:79 

Join the Mischief Makers 
Feb:87 

Footwear for the Young 
Marrieds Mar:40 

Handling Those Time-wasting 
Customers Mar:83 

May: Summer Ahead Mar:14 

How to Increase Sales to 
Each Customer Apr:108 

June: Summer's Here Apr:18 

Mannekin Puppets Stop 
Moppets Apr:34 

Tee Off on the Golf Market 
Apr:98 

What's it Worth? Apr:92 


Hayseed and Red Barn Sell 
Low-cost Shoes May:57 

Movie Tie-ins and 
Merchandising May:38 

July: Outdoors Takes Over 
May:16 

Whatever Happened to Baby 
Jane? May:94 

August: Season's Turn 
June:16 

Stocking Safety Shoes 
Stimulates Sales June:37 

Wexner Sells the Etceteras 
June:64 

wenn Like Soft Sell 
June:29 

Doing Your Own Thing... 
and More July:57 

Footwear for the Senior 
Citizens Market July:35 

Reaching out to Senior 
Citizens July:63 

September: Accent on Youth 
July:16 

B-T-S Buying Stirs Late 
Summer Sales Aug:23 

Don't Just Talk—tTalk Ideas 
Aug:73 

October: The Fourth Quarter 
Aug:16 

Tommy, a Talking Tree, is a 
Child’s Treat Aug:36 

Footwear for the Working 
Women Market Sept:33 

Gold Mine with Curves 
(Viewpoint) Sept:124 

November: Holidays Ahead 
Sept:12 

How to Reach Working 
Women Sept:105 

Take Positive Steps to Stop 
Shoplifting Sept:91 

A Personal Touch Oct:27 

A Programmed Merchandis- 
ing Plan Oct:105 

December: The Wrap-up 
Oct:32 

The Wave of the Future 
Oct:127 

For Chains: Automating for 
Efficiency Nov:52 

For Independents: The Retail 
World to Come Nov:54 

January: Ski Time Nov:16 

Youthful Merchandising 
Concept Nov:79 

Display Idea Workbook 
Dec:29 

February: Big Little Month 
Dec:16 

Shoemen ‘Deck the Halls’ 
Readying for Christmas 
Dec:24 

Study Reveals Nurses’ 
Buying Habits Dec:23 

Fashion is Our Business 
Dec:53 

It Was a Very Good Year 
Dec:55 


Pants Power—Pantshoes 
Dec:51 


= POROMERICS 

Fall '68: Best of Both Worlds: 
Leather and Man-mades 
Feb:59 

Skailen Poromeric Hits U.S. 
at FMCE July:71 

Spring '69: Best of Both 
Worlds: Leather and 
Man-mades Sept:43 


= PROFILE 

The Courage to Change 
(Harry Butler) Jan:68 

Flexibility Today Brings 
Success Tomorrow (Lionel 
Levey) May:97 

Sweet Scent of Service 
(Thelma Emanuel) June:98 


Success on the South Side 
(Michael Aronesti) Sept:84 

The Chance to Choose 
(Ernest Florio) Oct:116 

Setting the Total Concept 
Pace (Victor Markin) 
Nov:80 

Smooth Selling in the 
Flatlands (John Caldwell) 
Dec:58 


= PROFIT 

Profit Leaks and How to Plug 
Them June:54 

Better Stock Turnover for 
Better Profits July:50 

Profit Boosting Hints Nov:38 


= PULSE 

‘Diggers’ Open Free Store in 
New York City Jan:27 

Good Retailing Ideas Come 
from Sales Help Jan:27 

Shoe Sale a Real Traffic 
Stopper Jan:31 

Shoemen Outsmarting Bad 
Check Passers Jan:27 

The Changing Demands on 
Future Retailers Jan:29 

Wives, Mothers at Retail: 
Blessing or Handicap? 
Jan:32 

Waiting Shoppers Pampered 
with Sight and Sound 
Feb:27 

Manufacturers, Retailers 
Often at Odds Feb:29 

Waiting Shoppers Pampered 
with Sight and Sound 
Feb:27 

Davenport for Dawdlers 
Mar:30 

SBA Backs Shopping Center 
Lease Requirements 
Mar:36 

Trim-a-Toe Clip-ons Sales 
Boom Mar:32 

Yule Gifts are Greatest Boon 
to 1967 Shoe Sales 
Mar:29 

Color: It’s Coming on Strong 
for Spring 1968 Apr:30 

Easter Shoes High-Hat 
Headwear Sales Apr:27 

Looking, Talking, But Little 
Buying at NSF Apr:27 

Moscow Size Shortage Makes 
Women Wear Men’s Shoes 
Apr:30 

Duty Shoe Wearers Make 
Loyal Customers May:42 

Fitters Favor Brannock and 
Ritz-Stick Devices May:35 

Jarman Offers Aid on ‘Total 
Look’ May:44 

Movie Tie-ins and 
Merchandising May:38 

NRMA Urges Retailer Aid in 
Getting Jobs for Poor 
May:35 

The Influence of Violence on 
Modern Fashion May:38 

Markdown Mania Tapering 
Slightly June:29 

New Shoe Store Has Room 
to Spare June:37 

Stocking Safety Shoes 
Stimulates Sales June:37 

Women Like Soft Sell 
June:29 

Men’s Fashion Inroads Help- 
ing Shoe Sales July:23 

Old Shoes Don’t Go for $1 
July:25 

Pay Systems Set Store Image 
and Pace July:25 

B-T-S Buying Stirs Late 
Summer Sales Aug:23 

Footwear Needed for the 
Go-Go 40s Aug:26 





‘Good Housekeeping’ 
Reports What Shoes 
Women Buy Aug:26 

Replace Worn Number Cards 
Aug:23 

Retailer Action Needed to 
Aid Consumers Aug:25 

Tithing Sale Aug:23 

Business Growth Tied to 
Community Progress 
Sept:26 

Combat Manager Shortage 
with Training Programs 
Sept:23 

Take Positive Steps to Stop 
Shoplifting Sept:91 

Caught in the Giveaway 
Game Oct:47 

Customer Approach Used to 
Judge Store Oct:46 

Is the NSF Selling Short? 
Oct:43 

Shoemen Can Predict Next 
U.S. President Oct:43 

Slipper Sales Slip Away from 
Shoe Departments Oct:46 

Store Supplement for 
Footwear Only Oct:46 

Boots, Women’s Fashion 
Nov:34 

Group EDP Program Spon- 
sored by NRMA Nov:31 

NSF Speakers are Optimistic 
and Glum Nov:32 

The National Shoe Fair is a 
View-in, Buy-in Nov:31 

B&SR Panel Correctly Pre- 
dicted President Dec:23 

Danes In Denver During May 
—D&F Promotion Dec:24 

Extra Hours, Service Mark 
Holiday Season Dec:26 

Shoemen ‘Deck The Halls’ 
Readying for Christmas 
Dec:24 

Study Reveals Nurses’ 
Buying Habits Dec:23 


= RECRUITING 

Will He Make a Good 
Salesman? Apr:107 

How to Find Sales Help 
June:96 

Preparing a College Recruit- 
ing Brochure July:66 

Mission: Attainable Aug:40 


= REMODELING 

Shoe Shop Freak-out Cuts 
Remodeling Losses Apr:95 

‘‘We Decided to Stay in 
Business”’ Aug:68 


@ SAFETY SHOES 
Stocking Safety Shoes 
Stimulates Sales June:37 


= SANDALS 

Foot Expose June:66 

Bare Sandals for Every 
Reason Dec:42 

For Openers, Try Sandals 
Dec:44 

Sandals for the Capers Set 
Dec:46 


= SERVICE 

Waiting Shoppers Pampered 
with Sight and Sound 
Feb:27 

Go After the Woman in 
White Apr:110 

Extra Hours, Service Mark 
Holiday Season Dec:26 


® SHOE SCHOOL 

Accessories Build Teen Plus 
Sales Jan:74 

Are You Insured? Are You 
Sure? Jan:73 

Prepare for Taxes NOW 
Jan:73 

Service and Ideas Beat Price 
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Gripes Jan:75 

Carpeting vs. Tile: Which One 
is Best for You? Feb:79 

The Case of the Cut-off 
Account Feb:80 

How to Talk Leather at the 
Fitting Stool Feb:80 

Set Up an Idea File Feb:68 

Are Your Employees 
Satisfied? Mar:83 

Handling Those Time- 
wasting Customers Mar:83 

Your Business Building—an 
Investment Mar:84 

Directing Direct Mail Apr:108 

Go After the Woman in White 
Apr:110 

How to Increase Sales to 
Each Customer Apr:108 

Will He Make a Good 
Salesman? Apr:107 

How to Lose a Fast $9 
May:93 

How to Pay Your Employees 
May:92 

How to Tackle Tough 
Decisions May:91 

Whatever Happened to Baby 
Jane? May:94 

Handling Customer 
Questions June:94 

How Safe is Your Store? 
June:93 

How to Find Sales Help 
June:96 

Man-Made Uppers Can be 
Man Handled June:95 

Woo—and Win—New 
Customers June:94 

Locating Common Book- 
keeping Mistakes July:64 

Preparing a College Recruit- 
ing Brochure July:65 

Reaching Out to Senior 
Citizens July:63 

Credit Abuse: The Business 
Killer Aug:76 

Discounts and Good Will 


ug:73 

Don’t Just Talk—tTalk Ideas 
Aug:74 

How to Make Your 
Advertising Pay Aug:75 

So You Goofed: Make it Pay 
Off Aug:75 

Why Retailers Fail Aug:74 

Business Interruption 
Insurance Pays for Lost 
Time Sept:105 

How to Make the Most of a 
Shoe Show Sept:105 

How to Reach Working 
Women Sept:105 

Avoid Gabfests, Sell Faster 
Oct:120 

Christmas: It’s Never Too 
Early to Plan Oct:120 

Try Them on Yourself 
Oct:119 

What’s in a Name? Sales 
Oct:121 

Your Lease: Asset or 
Liability? Oct:122 

Deciphering Computerese 
Nov:87 

Stock Handbags to Boost 
Add-ons Nov:90 

The Surtax: Bark and Bite 
Nov:88 

Be Prepared for Wage/Price 
Controls Dec:61 

Make Friends, Make Sales 
Dec:62 

Get Free Publicity In News 
Media Dec:63 

How to Give Instructions 
Dec:64 


= SHOE SHOWS 
Looking, Talking, But Little 


Buying at NSF Apr:27 

Reappraising NSF/NYC 
(Viewpoint) May:114 

FMCE Focus: Progress in 
Footwear Production 
June:83 

New Horizons for Progress 
July:53 

How to Make the Most of a 
Shoe Show Sept:108 

FMCE: Too Much, Too Soon? 
Oct:135 

Is the NSF Selling Short? 
Oct:43 

NSF Speakers are Optimistic 
and Glum Nov:32 

The National Shoe Fair A 
View-in, Buy-in Nov:31 

Take Me Out to the Ball 
Game. . . (Viewpoint) 


Footwear Management 
Conference Set Dec:69 


= SLIPPERS 

Slippers by Swan Feb:92 

At Home With . . . Men’s 
Slippers Mar:55 

The Timeless Romantics 
Mar:56 

Conglomerates Can Be Fun! 
Mar:58 

Slipper Sales Slip Away from 
Shoe Departments Oct:46 


@SPECIAL REPORTS 

Fall '68: Best of Both Worlds: 
Leather and Man-mades 
Feb:59 

Top 60 Shoe Chains in 1967 
June:47 

Footwear Goes to War 
July:38 

Spring '69: Best of Both 
Worlds: Leathers and 
Man-mades Sept:43 

The Gentle Craft Oct:53 

The Computer's Place in the 
Footwear Industry Nov:45 


= TAXES 

Prepare for Taxes NOW 
Jan:73 

For Independent Shoemen: 
A Workable Plan for Your 
Retirement Feb:46 

Border Taxes? Could be! 
May:80 

Slowly, the Mood is Changing 
Aug:39 

Effect of the Surtax Oct:76 

The Surtax: Bark and Bite 
Nov:88 


u TARIFFS 

How the Current Economic 
Tangle Affects Shoemen 
Mar:62 

| Am A Shoe Manufacturer 
Aug:32 

Tariffs Under Nixon Dec:38 


= TRAINING 

Good Retailing Ideas Come 
from Sales Help Jan:30 

How to Lose a Fast $9 
May:93 

Don’t Just Talk—Talk Ideas 
Aug:73 

Mission: Attainable Aug:40 

So You Goofed: Make it Pay 
Off Aug:75 

Specialist Training School at 
Compo Aug:67 

Combat Manager Shortage 
with Training Programs 
Sept:23 

Avoid Gabfests, Sell Faster 
Oct:120 

Route 40 North to Belcamp 


Oct:132 

Try Them on Yourself 
Oct:119 

What's In a Name? Sales 
Oct:121 

Deciphering Computerese 
Nov:87 

How to Give Instructions 


ec: 
Make Friends, Make Sales 
Dec:62 


= VIEWPOINT 

Something to Think About 
Jan:92 

The Thing to Fear Feb:100 

Let’s Employ the 
Employables Mar:102 

Some Thoughts on Imports 
Apr:146 

Reappraising NSF/NYC 
May:114 

Who's Robbing Whom? 
June:112 

The Price Too High to Pay 
July:82 

People Aug:92 

Gold Mine with Curves 
Sept:124 

My Kind of Town Oct:154 

Take Me Out to the Ball 
Game. . . Nov:106 

A Time for Dreamers Dec:80 


= WOMEN’S FASHION 

Meanwhile, Back at the 
Ranch . . . Jan:50 

Mainly Mannish Jan:70 

Be a Show-Off with Your 
Shoes Jan:77 

Legs .. . Take Cover Feb:52 

Cutting the Gordian Knot 
Feb:77 

Shoes that Speak with a 
Brogue Mar:48 

The Siren is Sounding 
Mar:69 

The Timeless Romantics 
Mar:56 

Between Two Worlds Apr:115 

Bijou Terie Apr:94 

Brute Force .. . Apr:55 

Reigning Beauties Apr:56 

The New Directors Apr:58 

That Old Black Magic May:72 

The Pattern People May:83 

Flat-Footed June:71 

Foot Expose June:66 

The Shifting Scene June:77 

Doing Your Own Thing... 
and More July:57 

On the Surface July:56 

Rings Around the World 
July:69 

Cool, Man, Cool Aug:48 

Creativity is Universal Aug:59 

Operation: Open Toes 
Aug: 

The Casual Concept Sept:72 

Footwear for the Working 
Women Market Sept:33 

Patterns Take Precedence 
Sept:93 

‘American Fabrics’ on 
Fashion '68 Oct:125 

The City Sandal Oct:68 

The Perf-ect Spectators 
Oct:112 

The Real Girl Shoe Oct:72 

The Spectator Oct:66 

A Coutourier Speaks Nov:75 

Fashion Changes Continue 
Boot Boom Nov:34 

Figuring on Pants Nov:64 

More on Open Toes Nov:72 

The High Riders Dec:48 

Bare Sandals for Every 
Reason Dec:42 

Pants Power—Pantshoes 
Dec:51 


Boot & Shoe Recorder 





es 


ee a 




















